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manner usually only enough is so raised to pay for the normal monthly volume of products handled plus the necessary operating expenses. That portion of the circulating capitall required to finance the peak loads of the business is borrowed from either the regular credit institutions or from such other sources as may be available. Some idea of the variation in quantity of circulating capital obtained from outside sources may be gained from the following monthly bank loans of a marketing concern selling $4,300,000 worth of cheese annually.
SEASONAL VARIATION IN BANK LOANS FOR A CHEESE MARKETING CONCERN
DATE	AMOUNT OF LOANS	PER CENT OF TOTAL	PER CENT BASED ON YEAR'S AVERAGE
January 31     ...... February 28   ...... March 31        ...... ADIT! 10    .......	$10,000 15,000 2,500 20,000	-9 1-4 .2 1.7	10.5 16. 2 2.6 2O  Q
May 31     ....... June 30     ....... Tulv ii     .......	20,000 129,000 172,000	i-7 II. 2 I< .O	20.Q 124.3 180 o
August 31       ...... September 30      .....	256,000 174,000	22. 3 I< . I	267.5 181 8
October 31     ...... November 30       .....	132,000 140,000	ii-5 12 . 2	138.0 14.6   3,
December 31	77. CJ7S	6 8	Si  i
			
Total       ......	$1,148,5/5	IOO.O	
Monthly average    .    .	9Si7I5		IOO.O
From these facts it is plainly seen that a shortage of funds or a refusal by the usual credit institutions to grant reasonably large loans would seriously embarrass if not altogether destroy unsoundly financed marketing enterprises. On the other hand, concerns owning capital in amounts large enough to finance their peak loads of business without borrowing,
1 Circulating capital is used primarily for the purchase of raw materials and is unavoidably tied up temporarily in both unfinished and finished commodities. For this reason it may be; thought of as supply capital,